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it's the only thing you can do with cosmetics
because reputation is built on editorial — ads
don't work except for the big guys.”

Bondar recently hired a publicist and
FACEatelier has been featured in local

magazines and newspapers such as Calgary
Avenue, the Herald and Alberta Venture. The
product is also on shelves in two retail
locations, Kiss & Make-up in West Vancouver
and Hedkandi in Calgary.
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